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The general Consumer Price Index (CPI)
increased to 119.1 points in September 2026,
compared with 116.6 points in August 2026, at

a monthly rate of change of 2.2%.

An analysis of the CPI by main expenditure groups
showed that the Transport group recorded the
highest increase at 4.3%, followed by the Food and
Beverages group at 3.9%, the Education group at
3.0%, and the Miscellaneous Goods and Services
group at 2.0%. The Tobacco group recorded an
increase of 1.9%, the Communication group 1.8%,

and the Recreation and Culture group 1.5%.

The health group recorded an increase of 1.1%, the
Clothing and Footwear group 0.8%, and the
Furniture and Household Equipment group and the
Restaurants and Hotels group 0.7% each, while the
Housing, Water, Electricity, Gas and Other Fuels

group recorded the lowest increase at 0.1%.

These results indicate varying rates of change
across the main expenditure groups during
September 2026. The Transport group recorded
the highest increase at 4.3%, while the Food and
Beverages group, which carries a relative weight
of 40.39% of the CPI, recorded an increase of 3.9%
compared with 2.5% in August 2026, highlighting
the importance of its relative weight when
assessing the overall change in the Consumer

Price Index.
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Analysis of the Contribution of Main Groups
to the Month-on-Month Inflation Rate for
August and September 2026

The monthly inflation rate reached about 2.2% in
September 2026. The table below shows the
contribution of each main group to total inflation,
expressed as a percentage share of overall
inflation, compared with its contribution in August
2026.

The Food and Beverages group contributed 73.4%
of total monthly inflation, compared with 75.9% in
August 2026. This share is about 1.8 times the
group’s relative weight (40.39%), as its index rose

by 3.9%, which is above the headline inflation rate.

The Transport group ranked second, with a
contribution of 7.1% despite its relative weight of
only 3.60%, because it recorded the highest
monthly increase among all groups (4.3%). It was
followed by the Education group at 5.7%, then the
Clothing and Footwear group at 3.6%.

Together, the top three groups by contribution
(Food and Beverages, Transport, and Education)

accounted for about 86.2% of monthly inflation.

By contrast, the contribution of the Housing,
Water, Electricity, Gas and Other Fuels group did
not exceed 1.2%, even though its relative weight is
the second largest, at 24.09%, because its index

rose by only 0.1%.
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Table Showing the Contribution of Main
Groups to the Month-on-Month Inflation
Rate for August, September 2026
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Services

s )l O gazmall

Main Groups

2.2 100.00 plall gl @31
3.9 40.39 @l hellg sldadl | 01
1.9 0.34 asl | 02
0.8 10.25 iy pwdadl | 03

Hadlg b, eSlg sladlg oyScaad!
01 | 2409 SWhbElbedboSdl,

3V 3989)1 15l
0.7 5.07 aJpall 832919 &BYI | 05
1.1 4.03 ixall | 06
4.3 3.60 Jadi | 07
1.8 4.06 oYlaiyl | 08
1.5 0.88 Blallg 4bll | 09
3.0 4.06 oaazll 10
0.7 0.64 Gobally esllas)l | 11
2.0 2.57 &Y Slasdly gl 12

Bureau of Statistics and Census — Libya | www.bsc.ly | 5



bl 3y A Il Ole goseall G lgiuned! Hlawd) dwuledll pByYI Hghal b g by ewe)
2026 seidwy (udadl (5 gl plall

Chart Showing the Trend in Consumer Price Indices by Main Groups and the General Index
for August and September 2026.
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Chart Showing the Contribution of Main Groups to the Month-on-Month Inflation Rate
for September 2026
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