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Report on Inflation and Consumer Price Indices

by Main Groups and the Overall Consumer Price Index
for the Month of September 2026 compared with September 2025.
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The general Consumer Price Index (CPI)
increased to 119.1 points in September 2026,
compared with 102.1 points in September
2025, at an annual rate of change of 16.6%,

compared with 14.3% in August 2026.

An analysis of the CPI by main expenditure groups
showed that the Clothing and Footwear group
recorded the highest increase at 29.1%, followed
by the Furniture and Household Equipment group
at 21.8%, the Food and Beverages group at 21.2%,
the Restaurants and Hotels group at 20.9%, and
the health group at 20.1%. The Transport group
recorded an increase of 18.1% and the Tobacco
group 13.8%.

The Miscellaneous Goods and Services group
recorded an increase of 11.1%, the Recreation and
Culture group 11.0%, the Communication group
8.5%, and the Housing, Water, Electricity, Gas and
Other Fuels group 6.8%, while the Education group

recorded the lowest increase at 5.7%.

These results indicate varying year-on-year rates
of change across the main expenditure groups
during September 2026. The Clothing and
Footwear group recorded the highest increase at
29.1%, while the Food and Beverages group,
which carries a relative weight of 40.39% of the
CPI, recorded an increase of 21.2%, highlighting
the importance of its relative weight when
assessing the overall change in the Consumer

Price Index.
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Table Showing Consumer Price Indices by  clgiuadl jlawd dewldll s8N cno Jgux
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September 2025, and the Year-on-Year Rate
of Change
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Main Groups i Main Groups

General Index 16.6 119.1 102.1  100.00 plall qoldll o8y

Food and Beverages 21.2 125.2 103.3 40.39 Obg éallg eldsdl | 01
Tobacco 13.8 114.8 100.9 0.34 &l 02
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Transport 18.1 119.6 101.3 3.60 Jadi 07
Communication 8.5 110.3 101.7 4.06 oYlasyl | 08
Recreation and Culture 11.0 112.5 101.3 0.88 g bl | 09
Education 5.7 107.9 102.1 4.06 el 10
Restaurants and Hotels 20.9 122.5 101.3 0.64 3olally eclasll | 11
Miscellaneous Goods and 111 115.8 104.2 557 S5 Sloasdly aledl | 12
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Analysis of the Contribution of Main Groups
to the Year-on-Year Inflation Rate for August
and September 2026

reached 16.6% in
September 2026. The table below shows the

contribution of each main group to total inflation,

The annual inflation rate

expressed as a percentage share of overall
inflation, compared with its contribution in August
2026.

The Food and Beverages group contributed 51.5%
of total annual inflation in September, compared
with 47.7% in August. This contribution is higher
than the group’s relative weight (40.39%) because
the rise in its index (21.2%) exceeds the headline
inflation rate (16.6%).

The Clothing and Footwear group ranked second,
contributing 17.9%. This exceeds its weight of
10.25% because the group recorded the highest
annual increase (29.1%).

The Housing, Water, Electricity, Gas and Other
Fuels group contributed 9.8%, far below its weight
of 24.09%, because its annual increase (6.8%) was

below the headline inflation rate.

Together, these three groups accounted for about
79.2% of annual inflation, followed by the
Furniture and Household Equipment group at
6.6% and the Health group at 4.9%.
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Table Showing the Contribution of Main Groups

to the Year-on-Year Inflation Rate for August and

September 2026
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Equipment
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Miscellaneous Goods and
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Share of
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Chart Showing Consumer Price Indices by Main Groups and the General Index for
September 2026 Compared with September 2025
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Chart Showing the Contribution of Main Groups to the Year-on-Year Inflation Rate for

September 2026
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