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Average consumer prices increased by 4.6% during
February compared to January 2026.

Inflation in consumer prices continued during
February, as the comparison of the Consumer Price
Index (CPI) for February with January 2026 showed an
increase of 4.6%, reflecting the presence of price
pressures in the markets during this period.

An analysis of the CPl data for the main groups
indicates that the Food and Beverages group, which
carries a relative weight of 40.39% of the CPI, recorded
a significant increase of 7.3%, making it the largest
contributor to the increase in the overall CPI.

This increase is mainly attributed to higher prices in
several sub-groups, most notably meat, oils and fats,
milk and dairy products (cheese and eggs), sugar, and
coffee, all of which experienced increasing price
pressures.

Meanwhile, the Housing, Water, Electricity, Gas, and
Other Fuels group recorded an increase of 3.0%. This
group represents the second-largest main group in
terms of relative importance after food, accounting for
24.09% of the total CPI weight.

It was followed by the Clothing and Footwear group,
which was among the most influential groups, as its
prices rose by 6.0%. In addition, the Furniture and
Household Equipment group recorded an increase of
4.0%.

The Health group saw an increase of 3.3%, while the
Restaurants and Hotels group rose by 3.2%,
contributing partially to the overall increase in the CPI.

This indicates that the food, clothing, housing, and
furniture and household equipment groups were
among the most influential groups affecting the
monthly changes in consumer prices.
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Consumer Price Indices by Main Groups and
the Overall Index for January and February

2026, and the Rate of Change for February 2026
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General Index 4.6 110.3 105.4 | 100.00 sl (il ot 00

food and Beverages 7.3 115.1 107.2 40.39 g piall g $1iid 01

Tobacco 26 106.8 104.1 0.34 [ 02

clothing and Footwear 6.0 108.5 102.4 10.25 A ially Bl 03

Housing,Water,Electricity,Other fuel 3.0 106.7 103.6 24.09 A el jm:jﬁ;fﬁb phels oo 04

Furniture and Household 40 1087 | 1046 | 507 Al gy S 05
Equipment

Health 3.3 112.1 108.5 4.03 i 06

Transport 0.7 108.4 107.6 3.60 J—ill 07

Communication 0.1 105.5 105.4 4.06 eyl 08

Recreation and Culture 0.2 104.4 104.2 0.88 Al g A 09

Education 1.3 103.7 102.4 4.06 ptlatl) 10

Restaurant and Hotels 3.2 106.2 103.0 0.64 Gl g o aal) 11

Miscellaneous goods and Services 24 109.6 1071 2.57 6 =AY claidl) g pdad 12
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A Chart Illustrating the Trend in Consumer Price Indices by Main Groups and
the Overall Index for January and February 2026
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A Chart Illustrating the Rate of Change in Consumer Price Indices by Main
Groups and the Overall Index for February Compared with January 2026
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