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Report on
Inflation and Consumer Price Indices by Main Groups and the Overall
Consumer Price Index for May 2026 compared with May 2025.
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14.0% increase in the Consumer Price Index during May
2026 compared with May 2025

The Consumer Price Index data showed an increase in
May 2026 compared to May 2025, with the rate of
increase reaching 14.0%, reflecting changes in price levels
during this period.

An analysis of CPI data by main groups indicates that the
Food and Beverages group was the largest contributor to
the recorded increase in the overall index, given its
relative weight of 40.39% of the CPI basket, as it recorded
an increase of 17.6%.

The Housing, Water, Electricity, Gas and Other Fuels
group ranked second in terms of relative importance,
representing 24.09% of the overall CPl weight, and
recorded an increase of 6.9%.

The Clothing and Footwear group recorded the highest
rate of increase among all groups, at 26.6%, while prices
of the Furniture and Household Equipment group rose by
19.6%, and the Restaurants and Hotels group by 18.3%.

Meanwhile, both the Transport group and the Health
group recorded increases of 13.1% and 12.2%,
respectively.

The Tobacco group also increased by 10.2%, while the
Recreation and Culture group, the Miscellaneous Goods
and Services group, and the Communication group rose
by 8.7%, 8.5%, and 6.6%, respectively.

The Education group showed relative stability, recording
a moderate increase of 2.3%, which limited its
contribution to the overall change in the index.

Overall, the increase in the Consumer Price Index during
the reference period is mainly attributed to the recorded
price increases in groups with relatively high weights,
particularly the Food and Beverages group, the Housing
group, the Clothing and Footwear group, and the
Furniture and Household Equipment group.
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Table showing the Consumer Price Indices by < dllgiall ol Luldl) a8 ) oy 92
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2026 compared with May 2025, and the Rate of =~ .2026 sile gl jill Janag 22025 siba sgda 4580
Change for May 2026.

% 00 Jua | 2026 pa | 2025 sle | QoY
Main Groups T ] Code
M-o-M May.2026 | May.2025 | Weight

General Index 140 | 1158 | 1016 |100.00 At gl o 00
food and Beverages 17.6 120.7 102.6 40.39 ey g il 611 01
Tobacco 10.2 111.0 100.7 0.34 o 02
clothing and Footwear 26.6 126.6 100.0 10.25 —dally el 03
Housing, Water,Electricity,Other fuel| 6.9 1074 1005 | 209 | FHE Ju;’;f‘ﬁ S Lol Y
Furniture and Household 196 199 | 1003 | 507 Al 3 gl Sy 05
Equipment
Health 12.2 114.8 102.3 4.03 il 06
Transport 13.1 1141 100.9 3.60 ] 07
Communication 6.6 108.2 101.5 4.06 cl—aly) 08
Recreation and Culture 8.7 109.7 101.0 0.88 Al g s 09
Education 2.3 104.3 101.9 4.06 el 10
Restaurant and Hotels 18.3 119.8 101.3 0.64 Gl § as Ul 1

Miscellaneous goods and Services 8.5 1125 103.7 2.57 =AY clatilly 12
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A Chart Illustrating the Evolution of the Consumer Price Indices by Main
Groups and the Overall Index for May 2026 compared with May 2025
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A Chart Illustrating the Rate of Change of the Consumer Price Indices by Main
Groups and the Overall Index for May 2026 Compared with May 2025
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