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Report on
Inflation and Consumer Price Indices by Main Groups and the Overall
Consumer Price Index for February 2026 Compared to February 2025 Prices.
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Average consumer prices increased by 9.0% during
February 2026 compared to February 2025.

The Consumer Price Index (CPI) continued to rise during
February 2026. The results of comparing the CPI for
February 2026 with that of February 2025 showed an
increase of 9.0%, reflecting the continued inflationary
pressures on price levels.

An analysis of CPl data by main groups indicates that
the Food and Beverages group was the largest
contributor to the increase recorded in the overall CPI,
given its significant relative weight of 40.39% of the CPI
basket, having recorded an increase of 12.6%.

Ranked second in terms of relative importance is the
Housing, Water, Electricity, Gas, and Other Fuels group,
which accounts for 24.09% of the total CPI weight and
recorded an increase of 6.4%.

The Health and Clothing and Footwear groups recorded
the highest rates of increase among all groups, at 9.9%
and 9.1%, respectively.

This was followed by the Furniture and Household
Equipment group, which rose by 8.7%, the Transport
group by 7.6%, and the Tobacco and Other Goods and
Services groups, each of which recorded an increase of
6.0%.

In contrast, the Restaurants and Hotels group recorded
an increase of 4.9%, the Communication group rose by
4.1%, and the Recreation and Culture group increased
by 3.6%.

Meanwhile, the Education group showed relative
stability, recording a moderate increase of 1.8%, which
limited its contribution to the overall change in the CPI.

Overall, the increase in the general CPl during the
period under review is mainly attributed to the price
increases recorded in groups with higher relative
weights, particularly food, housing, health, and clothing
and footwear.
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Table Showing the Consumer Price Indices
by Main Groups and the Overall Index for

February 2026 Compared to February 2025,
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and the Rate of Change for February 2026 2026
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General Index 9.0 110.3 101.2 | 100.00 pltl) (il o8 00
food and Beverages 12.6 115.1 102.2 40.39 g pliall g 612l 01
Tobacco 6.0 106.8 100.7 0.34 o= 02
clothing and Footwear 9.1 108.5 99.5 10.25 dia¥ly gulal 03
Housing,Water,Electricity,Other fuel 6.4 106.7 100.2 24.09 wislelsy jw:j ;.':'\xﬁb el 04
F"’""”Eqi'i':r::n"tseh°'d 8.7 1087 | 1000 | 507 Al i —gally S 05
Health 9.9 112.1 102.0 4.03 il 06
Transport 7.6 108.4 100.7 3.60 J—il 07
Communication 4.1 105.5 101.4 4.06 cl—ay) 08
Recreation and Culture 3.6 104.4 100.8 0.88 Al g 4 1 09
Education 1.8 103.7 101.9 4.06 PR 10
Restaurant and Hotels 49 106.2 101.3 0.64 (il g oclhal) 1
Miscellaneous goods and Services 6.0 109.6 103.4 2.57 PSRV (I WRPYEU Py S 12
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A Graph Illustrating the Evolution of the Consumer Price Indices by Main

Groups and the Overall Index for February 2026 Compared to February 2025
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A Graph Illustrating the Rate of Change of the Consumer Price Indices by Main

Groups and the Overall Index for February 2026 Compared to February 2025
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