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The increase in average consumer prices is
0.3% during this month of November 2025
compared to the previous month of
October.

Consumer price inflation continued to rise during the
month of November of this year 2025, the results of
comparing the consumer price index for this month of
November 2025 compared to the previous month of
October showed a 0.3% rate increase.

By analyzing the data of the main groups' indexes,
which are responsible for the increase in the general
index, it became clear that the main group of food and
beverages was the group that contributed the most to
the increase that occurred in consumer prices during
the mentioned period, representing 40.39% of the
weight of the general index, which increased by 0.4%.

While the main group of housing, water and electricity
increased by 0.2%, it is the second largest main group
in terms of relative importance after the food group,
which constitutes 24.09% of the weight of the general
index.

This is followed by the main group of other goods and
services, which rose by 0.3%, the main group of
clothing and footwear, which rose by 0.3%, the main
group of health, which increased by 0.3%, and the
main group of furniture and household appliances,
which rose by 0.2%.

The main transport group saw an increase of 0.2%, and
the main communications group increased by 0.2%,
followed by the main entertainment and culture group,
which reached 0.2%, and the main restaurants and
hotels group, which increased by 0.1%.

As for the other main groups, namely the main tobacco
group and the main education group, they witnessed
stability that did not affect the overall index.
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Table shows the indices for the main groups,
the general index for the months of October
and November 2025 and the rate of change for

the month of November 2025.
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M-0-M Nov.2025 Oct.2025
General Index 0.3 102.6 102.3 100.00 plal) ol a8 )l 00
food and Beverages 0.4 104.0 1036 | 40.39 Gy pdall g #1380) 01
Tobacco 0.0 100.9 100.9 0.34 &l 02
clothing and Footwear 0.3 100.9 100.6 10.25 Ll udlall 03
Housing,Water, Electricity,Other fuel 0.2 101.3 101.1 24.09 aes 83% Jw‘: ;ffb Py gl 04
Furniture and Household Equipment 0.2 101.0 100.8 5.07 4 0a 8 3l Y 05
Health 0.3 103.1 102.8 4.03 Ll 06
Transport 0.2 101.6 101.4 3.60 Jadl) 07
Communication 0.2 101.9 101.7 4.06 alaly) 08
Recreation and Culture 0.2 101.5 101.3 0.88 AR g 48 ) 09
Education 0.0 102.1 102.1 4.06 adactl) 10
Restaurant and Hotels 0.1 101.6 101.5 0.64 Galidl) g asUaal) 11
Miscellaneous goods and Services 0.3 104.7 104.4 2.57 s AY) clardl)y ddud) 12
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A graph showing the development of the indices according to the main
aggregates for the months of October and November 2025.
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A graph shows the rate of change according to the main aggregates for the
month of November 2025 Compared to October 2025.
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