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The increase in average consumer prices
is 0.2% during this month of October 2025
compared to the previous month of
September.

Consumer price inflation continued to rise during the
month of October of this year 2025, the results of
comparing the consumer price index for this month of
October 2025 compared to the previous month of
September showed a 0.2% rate increase.

By analyzing the data of the main groups' indexes,
which are responsible for the increase in the general
index, it became clear that the main group of food and
beverages was the group that contributed the most to
the increase that occurred in consumer prices during
the mentioned period, representing 40.39% of the
weight of the general index, which increased by 0.3%.

While the main group of housing, water and electricity
increased by 0.1%, it is the second largest main group
in terms of relative importance after the food group,
which constitutes 24.09% of the weight of the general
index.

This is followed by the main group of other goods and
services, which rose by 0.2%, the main group of
restaurants and hotels, which rose by 0.2%, while the
main group of clothing and footwear increased by
0.1%, and the main group of furniture and household
appliances rose by 0.1%.

Meanwhile, the main health group increased by 0.1%

and the main transport group increased by 0.1%.

As for the other major groups, they witnessed stability
that did not affect the overall index.
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Table shows the indices for the main groups,
the general index for the months of September
and October 2025 and the rate of change for

the month of October 2025.
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A graph showing the development of the indices according to the main
aggregates for the months of September and October 2025.
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A graph shows the rate of change according to the main aggregates for the
month of October 2025 Compared to September 2025.
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