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The increase in average consumer prices is
0.2% during this month of March 2025
compared to the previous month of
February.

Consumer price inflation continued to rise during the
month of March of this year 2025, the results of
comparing the consumer price index for this month of
March 2025 compared to the previous month of
February showed a 0.2% rate increase.

By analyzing the data of the main groups' indexes,
which are responsible for the increase in the general
index, it became clear that the main group of food and
beverages was the group that contributed the most to
the increase that occurred in consumer prices during
the mentioned period, representing 40.39% of the
weight of the general index, which increased by 0.1%.

While the main group of housing, water and electricity
increased by 0.1%, it is the second largest main group
in terms of relative importance after the food group,
which constitutes 24.09% of the weight of the general
index.

The main group of clothing and footwear followed, rising
by 0.2%, the main group of other goods and services by
0.1%, the main group of furniture and household
appliances by 0.1%, and the main group of health by
0.1%.

While the main group of transportation increased by 0.1%
and the main group of transport increased by 0.1%.

The rest of the other main groups witnessed stability that
did not affect the overall index.
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Table shows the indices for the main groups,
the general index for the months of February
and March 2025 and the rate of change for the

month of March 2025.
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M-0-M Mar.2025 | Feb.2025
General Index 0.2 101.4 101.2 | 100.00 plad) oaulil) o8 ) 00
food and Beverages 0.1 102.3 102.2 | 40.39 il g piall g 51321) 01
Tobacco 0.0 100.7 100.7 0.34 &l 02
clothing and Footwear 0.2 99.7 99.5 10.25 LdaY g padlall 03
Housing,Water,Electricity,Other fuel 0.1 100.3 100.2 24.09 nad &L’SB ijffb Pl 5 04
Furniture and Household Equipment 0.1 100.1 100.0 5.07 455 8 341y ) 05
Health 0.1 102.1 102.0 | 4.03 daal) 06
Transport 0.1 100.8 100.7 3.60 Jadf 07
Communication 0.0 1014 1014 4.06 <laty) 08
Recreation and Culture 0.0 100.8 100.8 0.88 ALY g 48 ) 09
Education 0.0 101.9 101.9 4.06 addadll 10
Restaurant and Hotels 0.0 101.3 101.3 0.64 Gl g ae Unall 11
Miscellaneous goods and Services 0.1 103.5 103.4 2.57 AV Glardl) g aduad) 12
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A graph showing the development of the indices according to the main
aggregates for the months of February and March 2025
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A graph shows the rate of change according to the main aggregates for the
month of March 2025 Compared to February 2025
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