
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

رقام القياسية لأسعار السنوي للأالتضخم 
والرقم حسب المجاميع الرئيسية المستهلك 

  2022لسنة القياسي العام 

الخضخخ الالعخخلىٌللمزاخخيالال ُيظخخُتل ظخخ يزل

المعخهلكلحعبلالمجيمُعلالسئُعُتلوالخساال

  .لال ُيظٍلال يا

Report about 
Annual inflation of consumer price 

index numbers according to the main 

aggregates and the general index  

number .  

 Year of Basis 2008 2008 ظلتلا ظيض
 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 وشازةلالخ طُط

 مصلحتلالإحصيءلوالخ داد

 
الازحفخخيفل خخٍلمخىظخخطلاظخخ يزلالمعخخخهلكل خخ  لل%لل2.1

 .ل2023لعلتللالفخسةلبلفطم يزنتلل2024ظلتل

ل2024لظخلتواصللالخض ال ٍلاظ يزلالمعخهلكلازحفيعهل   ل

  خخدلارهخخسثلنخخخيئنلم يزنخختلالخخساالال ُيظخخٍل ظخخ يزلالمعخخخهلكل

 ل%ل.لل2.1نعبخهللميلالعيب تعلتللللبلظُسهل2024لعلتل

 

ا زايالال ُيظُتلللمجمىعيثلالسئُعُتللومنل   لححلُللبُينيث

والفسعُخخختلالمخخخورسةيلوالخخخخٍلَا خخخصيلعلُهخخخيلالازحفخخخيفل خخخٍلالخخخساال

ال ُيظخخخخخخٍلال خخخخخخيالحبخخخخخخُنلاةلالمجمىعخخخخخختلالسئُعخخخخخخُتللل خخخخخخراءل

مجمىعخختلظخخيهمجل خخٍلالازحفخخيفلالخخرٌللهخخٍلاعلخخٍلوالمشخخسوبيث

والخخٍلحمزخللحددل ٍلاظخ يزلالمعخخهلكل خ  لالفخخسةلالمخر ىزةل

%لل3.2ازحف جلبلعبتللساالال ُيظٍلال يال%لمنلوشةلال38.8

والعببل ٍلذلكلَسجعلعلًلازحفيفلاظ يزلالمجمىعخيثلالفسعُختل

المكىنخختللهخخييلومخخنلا زخخسلالمجمىعخخيثلالفسعُخختللل خخراءلازحفيعخخي ل

%ل4.5بلعخخبتلللل ضخخساواث ينخخجلاظخخ يزلالمجمىعخختلالفسعُخختل

بم خخد للازحف خخجلللمخخىادلال رائُخختلا  خخسيوالمجمىعخختلالفسعُخختل

  خخدلشادثللللفىا خخهلالطيشجخختلامخخيلالمجمىعخختلالفسعُخختل%.4.4

شادثللللحخخخىالالطيشجخخختالفسعُخخختللوالمجمىعخخختلل%4.3بم خخخد ل

للحلُخخخبلوا جبخخخيةلامخخخيلالمجمىعخخختلالفسعُخخختلل%ي3.6بلعخخخبتل

مجمىعخخختلالَلخخخٍلذلخخخكل%ل3.5ازحف خخخجلبم خخخد لل  خخخدلوالبخخخُ 

 %.2.8  دلبل جلنعبخهيلللمظميكلالطيشجتالفسعُتل

  خخدلشادثلبم خخد لللللصَخخىثلوالخخدهىةالفسعُخختلمجمىعخختلالامخخيل

%ل2.3شادثلبلعخخبتللللعخخكسَيثالفسعُخختلمجمىعخختلال%لو2.6

  خخخدلازحف خخخجلللل بخخصلوالحبخخخى َلخخٍلذلخخخكلالمجمىعخخختلالفسعُخخختل

شادثلللل هخخخىةلوالشخخخيٌالفسعُخخختلمجمىعخخختلالول%.2.1بلعخخخبتل

للمُخخخخيهلالم دنُخخخختلالفسعُخخخختلمجمىعخخخختلامخخخخيلال%ل1.5بم خخخخد ل

 %ل.1.5ازحف جلبلعبتللوالمشسوبيثلوال صيئس

وهخٍلرخينٍللللعكنلوالمخيءلوالكهسبخيءالمجمىعتلالسئُعُتللبُلمي

لا بسلمجمىعختلمخنلحُخذلا همُختلاللعخبُتلب خدلمجمىعختلال خراءل

  خدلشادثل%لمنلوشةللالخساالال ُيظخٍلال خيال22.7والخٍلحشكلل

مخنلا زخسلالمجمىعخيثلالفسعُختلللعخكنلازحفيعخيل%لو0.5بلعبتل

للخخخىاشالالخصخخخلُنلوصخخخُينتل ينخخخجلاظخخخ يزلالمجمىعخخختلالفسعُخخختل

الفسعُخخختل%لامخخخيلبيللعخخخبتلللمجمىعخخختل4.0  خخخدلبل خخخجللالمعخخخكن

%لَلخخٍلذلخخكل1.0ازحف خخجلبلعخخبتلل  خخدللل خخدميثلصخخُينتلالمعخخكن

بُلمخخخخخيل%ل0.2شادثلبلعخخخخخبتللللإَجخخخخخيزلالفسعُخخخخختمجمىعخخخخختلال

ازحف خجلبم خد لللللعخلعلوال خدميثلا  خسيالمجمىعتلالسئُعُتل

%ل2.0  خخدلبل خخجلبم خخد للالخس ُخخهلوالز ي خختلومجمىعخختل%ل2.1

امخخخيلل%.1.9لازحف خخخجلبلعخخخبتلالم بخخخطلوا حرَخخختومجمىعخخختل

%ل1.9بم خخد ل   خخدلشادثلا رخخيدلوا جهخخصةلالملصلُخختمجمىعخختل

مجمىعخختلال%لَلخخٍلذلخخكل1.6بل خخجلنعخخبخهيللالصخخحتومجمىعخختل

  خدللالاحصخيلاث%لومجمىعختل1.4شادثلبلعخبتللللل خللالسئُعُت

بل خخجللالمطخخيعالوالفلخخيد %لامخخيلمجمىعخختل0.7ازحف خخجلبم خخد ل

بلعخخخخبتللشادثلللخ لخخخخُاالسئُعخخخخُتلمجمىعخخخختلال%لو0.5نعخخخخبخهيل

0.2.% 

 ل.%0.2لبلعبتلبل ج  دللللخبغبُلميلالمجمىعتلالسئُعُتل
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2.1% was the increase in consumer prices average 

during the year of 2024 compared to the same 

period of 2023.        

 
Consumer price inflation continued to rise during the 

year 2024, the results of comparing the consumer price 

index of year 2024 with the previous year 2023 showed 

2.1% rate increase.  

   

By analyzing the data of the indices of the main and 

influential sub-groups, which are attributed to the 

increase in the general index, it became clear that the 

main group of food and beverages is the group that 

contributed the most to the increase that occurred in 

consumer prices during the mentioned period, which 

represents 38.8% of the weight of the general index, and 

increased by 3.2% The reason for this is due to the rise 

in prices of the subgroups that make it up, and the most 

rising food subgroup was the vegetable subgroup, which 

increased by 4.5%  The subgroup of other food products 

increased by 4.4%. The subgroup of fresh fruits 

increased by 4.3%, the subgroup of fresh meat increased 

by 3.6%, the subgroup of milk, cheese and eggs 

increased by 3.5%, followed by the subgroup of fresh 

fish, which increased by 2.8%. 

The subgroup of oils and fats increased by 2.6%, the 

subgroup of sugars increased by 2.3%, followed by the 

subgroup of bread and cereals, which increased by 2.1%. 

The subgroup of coffee and tea increased by 1.5%, while 

the subgroup of mineral water, drinks and juices 

increased by 1.5%. 

 

While the main group of housing, water and electricity, 

which is the second largest group in terms of relative 

importance after the food group, which constitutes 

22.7% of the weight of the general index, increased by 

0.5%. Among the sub-groups of housing, the prices of 

the sub-group of repair and maintenance supplies for 

housing increased by 4.0%. As for the sub-group For 

services, housing maintenance increased by 1.0%, 

followed by the sub-group of rent, which increased by 

0.2%, while the main group of other goods and services 

increased by 2.1%, the group of entertainment and 

culture increased by 2.0%, and the group of clothing and 

footwear increased by 1.9%. As for the group of 

furniture and household appliances, it increased by 

1.9%, and the group of health by 1.6%, followed by the 

group The main transportation group increased by 1.4%, 

the communications group increased by 0.7%, the 

restaurants and hotels group increased by 0.5%, and the 

main education group increased by 0.2%. While the main 

tobacco group increased by 0.2%.  

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

حعخبلزاخيالال ُيظخُتللمالم خد لالعخلىٌلجدو لَبُنل

لعخخخلتللال خخخيالالسئُعخخخُتلوالخخخساالال ُيظخخخٍلالمجخخخيمُع

العخخلىٌلوم خخد لالخ ُخخسلل2023لبعخخلتلم يزنخختل2024

 ل.ل2024لعلتل
 

A table showing the shows the annual average 

price index numbers according to the main 

aggregates and the general price index for the year 

of 2024 compared to the year 2023 and the annual 

rate of change of the year 2024.   

معدل التغير %المعدل السنوي 2024المعدل السنوي 2023

Annual rate 2023Annual rate 2024 % change

 100295.2301.42.1General Indexالرقــم القيـــاسي العـــام00

38.8339.0350.03.2food and Beveragesالغذاء والمشروبات01

0.7265.5266.10.2Tobaccoالتبغ02

6.4445.0453.51.9clothing and Footwearالملابس والأحذية03

22.7194.2195.10.5Housing,Water,Electricity,Other fuelالسكن والماء والكهرباء والغاز وأنواع الوقود الأخرى04

 4.9372.0379.01.9Furniture and Household Equipmentالأثاث والأجهزة المنزلية05

4.1356.1361.81.6Healthالصحة06

8.1214.4217.51.4Transportالنقل07

2.783.984.50.7Communicationالإتصالات08

2.8210.6214.82.0Recreation and Cultureالترفيه والثقافة09

4.0381.6382.40.2Educationالتعليم10

1.7348.9350.60.5Restaurant and Hotelsالمطاعم والفنادق11

3.1307.8314.32.1Miscellaneous goods and Servicesالسلع والخدمات الأخرى12

Weight CodeMain Groups المجموعات الرئيسية



 

 

 

 

 

 

 

ل2024لعلتلالسئُعُتللحعبلالمجيمُعزايالال ُيظُتللملالم د لالعلىٌزظالبُينٍلَىضنل

ل.ل2023لبعلتم يزنتل
 

A graph showing the annual rate of price indices according to the main 

aggregates for the year 2024 compared to the year 2023 
  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

م يزنتلبعلتلل2024للعلتحعبلالمجيمُعلالسئُعُتلالعلىٌلزظالبُينٍلَىضنلم د لالخ ُسل

 .ل2023
 

A graph showing the rate of change according to the main aggregates for the 

year 2024 compared to the year 2023 
 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

  

 

 

 

 

 

 

 

  


