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 .ا2023
 

Report about                        
Inflation and consumer price index 
numbers according to the main aggregates 
and the general index for October 2024 
compared to October 2023. 

 

 Year of Basis 2008 2008 عْة الأعاط
 



 

 
 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 
 ٗصاسة اىحخطٞط

 ٍصيحة الإحصاء ٗاىحعذاد
 

الاسجفااااي ماااٜ ٍح٘عاااط سعاااعاس اىَغاااحٖيل  ااا ه   اااٖش  % 2.5

  . بْفظ اىفحشة ٍِ اىعاً اىَاضٍٜقاسّة  2024ىغْة  سمح٘بش
 

ٍاِ  سمحا٘بشٗاصو اىحضخٌ مٜ سععاس اىَغحٖيل اسجفاعٔ  ا ه  اٖش 

ٕزا اىعاً مقذ سظٖشت ّحائج ٍقاسّة اىشقٌ اىقٞاعاٜ لأعاعاس اىَغاحٖيل 

ٍااا ّغاا حٔ  اىعاااً اىَاضااٍٜقاسّااة بااْفظ اىفحااشة ٍااِ  سمحاا٘بشىشااٖش 

2.5.% 

ٍٗااِ  اا ه جحيٞااو بٞاّااات الأسقاااً اىقٞاعااٞة ىيَسَ٘عااات اىشئٞغااٞة 

ٗاىفشعٞااة اىَاا،ذشةل ٗاىحااٜ ٝلعااضٙ رىٖٞااا الاسجفاااي مااٜ اىااشقٌ اىقٞاعااٜ 

 ٕااٜ سعيااٜ اىعاااً ج ااِٞ سُ اىَسَ٘عااة اىشئٞغااٞة ىيماازاء ٗاىَشااشٗبات

ٍسَ٘عة عإَث مٜ الاسجفاي اىزٛ حذخ مٜ سععاس اىَغاحٖيل  ا ه 

% ٍِ ٗصُ اىشقٌ اىقٞاعاٜ اىعااً  38.8ٗاىحٜ جَرو اىفحشة اىَزم٘سة 

ٗاىغاا ف مااٜ رىاال ٝش اات رىااٚ اسجفاااي سعااعاس %  3.8اسجفعااث بْغاا ة 

ٍعظااٌ اىَسَ٘عااات اىفشعٞااة اىَنّ٘ااة ىٖااال ٍٗااِ سمرااش اىَسَ٘عااات 

 ىيف٘اماأسعااعاس اىَسَ٘عااة اىفشعٞااة  اىفشعٞااة ىيماازاء اسجفاعااا  ماّااث

 بيمث اىطاص ةىلأعَاك % ٗاىَسَ٘عة اىفشعٞة 5.0بْغ ة  اىطاص ة

مقاذ  ىيَا٘اد اىمزائٞاة الأ اشٙ%. سٍا اىَسَ٘عاة اىفشعٞاة 4.9 بْغ ة

  .% 4.6 بْغ ةصادت 

مقاااذ اسجفعاااث  ىيخضااشاٗات اىطاص اااةٝيااٜ رىااال اىَسَ٘عاااة اىفشعٞاااة 

صادت  ىيحيٞف ٗالأ  اُ ٗاى ٞض% ٗاىَسَ٘عة اىفشعٞة 4.4ّغ حٖا 

بيماث بْغا ة  ىيحاً٘ اىطاص اةسٍا اىَسَ٘عاة اىفشعٞاة % 4.4 بْغ ة

صادت بْغاا ة  ىيخ ااض ٗاىح اا٘ ٝيااٜ رىاال اىَسَ٘عااة اىفشعٞااة % 3.6

 %.3.3ٗاىَسَ٘عة اىفشعٞة ىيضٝ٘ت ٗاىذُٕ٘ صادت بْغ ة  3.3%

% 2.8سٍااااا اىَسَ٘عااااة اىفشعٞااااة ىيغاااانشٝات مقااااذ بيمااااث بْغاااا ة 

ٝيااٜ %2.0صادت ّغاا حٖا  ىيَٞااآ ٗاىَشااشٗباتٗاىَسَ٘عااة اىفشعٞااة 

 %.1.5رىل اىَسَ٘عة اىفشعٞة ىيقٖ٘ة ٗاىشاٛ اسجفعث بْغ ة 

بَْٞااا اىَسَ٘عااة اىشئٞغااٞة ىيغاانِ ٗاىَاااء ٗاىنٖشباااء مقااذ اسجفعااث 

% ٕٗاٜ ذااّٜ سم اش ٍسَ٘عاة سئٞغاٞة ٍاِ حٞاد الإَٔٞاة 0.5بْغ ة 

% ٍاِ ٗصُ اىاشقٌ 22.7جشانو اىْغ ٞة بعاذ ٍسَ٘عاة اىمازاء ٗاىحاٜ 

 اىقٞاعٜ اىعاً .

ٍٗاااِ سمراااش اىَسَ٘عاااات اىفشعٞااااة ىيغااانِ اسجفاعاااا ماّاااث سعااااعاس 

اىَسَ٘عااة اىفشعٞااة ىياا٘اصً اىحصاايٞ  ٗصااٞاّة اىَغاانِ صادت بَعااذه 

4.6% . 

مقااذ اسجفعااث   ىيغاايت ٗاىخااذٍات الأ ااشٙاىَسَ٘عااة اىشئٞغااٞة   سٍااا

 بْغا ة بيماث ٗالأحزٝةىيَ بظ ٗاىَسَ٘عة اىشئٞغٞة % 2.8 بْغ ة

2.5%.  

بْغااا ة  اسجفعاااثمقاااذ  ىيحشمٞااأ ٗاىرقاماااةاىشئٞغاااٞة بَْٞاااا اىَسَ٘عاااة 

 بَعذه صادت ىلأذاخ ٗالأ ٖضة اىَْضىٞة% ٗاىَسَ٘عة اىشئٞغٞة 2.2

2.2%. 

% ٗاىَسَ٘عااة 1.9بيمااث بْغاا ة  اىصااحةسٍااا اىَسَ٘عااة اىشئٞغااٞة 

 % .1.5اسجفعث بْغ ة  ىيْقواىشئٞغٞة 

بَْٞا اىَسَ٘عات اىشئٞغٞة الأ شٙ ٗاىَحَرية ماٜ اىح او ٗالاجصاالات 

ٗاىحعيٌٞ ٗاىفْادق ٗاىَطاعٌ مقذ  ٖذت اعاحقشاسا ىاٌ ٝا،ذش ماٜ اىاشقٌ 

  اىقٞاعٜ اىعاً .

 

Ministry of Planning 
Bureau of Statistics and Census  

 

 

The increase in average consumer prices is 
2.5% during this month of October 2024 

compared to the same month of 2023. 
 
Consumer price inflation continued to rise during October 

of this year 2024. The results of comparing the consumer 

price index for October 2024 compared to the same 

period last year showed an increase rate of 2.5%. 

 

By analyzing the data of the indices of the main and 

influential sub-groups, to which the increase in the 

general index is attributed, it turns out that the main 

group of food and beverages is the group that 

contributed the most to the increase that occurred in 

consumer prices during the mentioned period, which 

represents 38.8% of the weight of the general index, and 

it increased by 3.8% The reason for this is due to high 

prices Most of the subgroups that make it up, and among 

the food subgroups that increased the most, were the 

fresh fruit subgroup, at 5.0%, and the fresh fish 

subgroup, at 4.9%. The subgroup of other food items 

increased by 4.6%. 

 

This is followed by the fresh vegetables subgroup, which 

increased by 4.4%, the milk, cheese, and eggs 

subgroup, which increased by 4.4%, the fresh meat 

subgroup, which increased by 3.6%, the bread and 

cereals subgroup, which increased by 3.3%, and the oils 

and fats subgroup, which increased by 3.3%. 

 

The sugars subgroup increased by 2.8%, the water and 

beverages subgroup increased by 2.0%, followed by the 

coffee and tea subgroup, which increased by 1.5%. 

 

While the main group of housing, water and electricity 

increased by 0.5%, it is the second largest main group in 

terms of relative importance after the food group, which 

constitutes 22.7% of the weight of the general index. 

 

Among the subgroups of housing that increased the 

most, the prices of the subgroup of repair and 

maintenance supplies for the home increased by an 

average of 4.6%. 

 

The main group of other goods and services increased by 

2.8%, and the main group of clothing and shoes 

increased by 2.5%.  

While the main group of entertainment and culture 

increased by 2.2%, and the main group of furniture and 

household appliances increased by 2.2%. 
The main group, health, rose by 1.9%, and the main 

group, transportation, rose by 1.5%. 

 

While the other main groups, namely tobacco, 

communications, education, hotels and restaurants, 

witnessed stability that did not affect the overall index. 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

حغااااف لأعااااعاس اىَغااااحٖيل  ااااذٗه ٝ ااااِٞ الأسقاااااً اىقٞاعااااٞة 

 ىغاْة سمحا٘بش ىشاٖشاىشئٞغٞة ٗاىشقٌ اىقٞاعاٜ اىعااً  اىَساٍٞت

ىشٖش ٍٗعذه اىحمٞش  2023ىغْة  سمح٘بشٍقاسّة بشٖش  2024

 .2024ىغْة  سمح٘بش
 

A table showing the consumer price index numbers 
according to the main aggregates, the general index 
number for October 2024 compared to October 2023, 
and the rate of change for October 2024. 

معدل التغير %أكتوبر 2024أكتوبر 2023

Oct.2023Oct.2024M-o-M

 100296.3303.72.5General Indexالرقــم القيـــاسي العـــام00

38.8341.2354.13.8food and Beveragesالغذاء والمشروبات01

0.7265.5266.20.3Tobaccoالتبغ02

6.4445.6456.82.5clothing and Footwearالملابس والأحذية03

22.7194.4195.40.5Housing,Water,Electricity,Other fuelالسكن والماء والكهرباء والغاز وأنواع الوقود الأخرى04

 4.9373.7381.82.2Furniture and Household Equipmentالأثاث والأجهزة المنزلية05

4.1357.3364.21.9Healthالصحة06

8.1215.2218.41.5Transportالنقل07

2.783.984.71.0Communicationالإتصالات08

2.8211.4216.02.2Recreation and Cultureالترفيه والثقافة09

4.0382.1383.00.2Educationالتعليم10

1.7349.0351.20.6Restaurant and Hotelsالمطاعم والفنادق11

3.1308.5317.02.8Miscellaneous goods and Servicesالسلع والخدمات الأخرى12

Weight CodeMain Groups المجموعات الرئيسية



 

 

 

 

 

 
 

 سمح٘بشىشٖش اىشئٞغٞة  حغف اىَساٍٞتلأععاس اىَغحٖيل سعٌ بٞاّٜ ٝ٘ض  جط٘س الأسقاً اىقٞاعٞة 

  . 2023ىغْة  سمح٘بش ٍقاسّة بشٖش 2024ىغْة 
 

A chart showing the development of consumer price index numbers according to 
the main aggregates for October 2024 compared to October 2023. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

  

 

 

 

  

 

 

 

  


