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The increase in average consumer prices is
0.3% during this month of September 2024
compared to the previous month of August.

Consumer price inflation continued to rise during the
month of September of this year 2024, the results of
comparing the consumer price index for this month of
September 2024 compared to the previous month of
August showed a 0.3% rate increase.

By analyzing the data of the indices of the main and
influential sub-groups, to which the increase in the
general index is attributed, it turns out that the main
group of food and beverages is the group that contributed
the most to the rise that occurred in consumer prices
during the aforementioned period, which represents
38.8% of the weight of the general index It increased by
0.5% and the reason for this is due to the increase in the
prices of most of the subgroups that make it up. Among
the food subgroups that increased the most were the
prices of the fresh meat subgroup by 0.7% and the fresh
fruits subgroup by 0.6%. The fresh fish subgroup
increased by 0.4%.

This was followed by the milk, cheese, and eggs
subgroup, which increased by 0.4%, the sugars
subgroup, which increased by 0.4%, the bread and
cereals subgroup, which increased by 0.4%, and the oils
and fats subgroup, which increased by 0.3%.

The coffee and tea subgroup increased by 0.2%, and the
other food items subgroup increased by 0.2%.

While the main group of housing, water and electricity
increased by 0.1%, it is the second largest main group in
terms of relative importance after the food group, which
constitutes 22.7% of the weight of the general index.
Among the housing subgroups that increased the most,
the prices of the subgroup of repair and maintenance
supplies increased by 0.9%, the subgroup of rent
increased by 0.1%, and the subgroup of housing
maintenance services increased by 0.1%.

This was followed by the group of other goods and
services, which increased by 0.3%, the main group of
education increased by 0.2%, while the health group
increased by 0.2%, and the main group of entertainment
and culture increased by 0.2%.

While the main group of clothing and shoes increased by
0.1%, and the main group of furniture and household
appliances increased by 0.1%.

The main group of transportation increased by 0.1%, the
main group of communications increased by 0.1%, while
the main group of restaurants and hotels witnessed a
slight increase of 0.03%.

As for the main tobacco group, it witnessed stability that
did not affect the overall index.
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Table shows the indices for the main groups, the e Al al) el Al dl) a3 ) ey Jgaa
general index for the months of August and September ubd | (g i alad) L) 28 1) A ) aalaall
2024 and the rate of change for the month of . 2024 el ged yadl) Jara 9 2024 aataw g
September 2024.
% 8 Jia | 2024 ssaisns 2024 pubu|
Main Groups Weight Lo ) cile gaaal) Code
M-0-M Sep.2024 | Aug.2024
General Index 0.3 303.8 302.9 100 plad) pnalsdl) a8 ) 00
food and Beverages 0.5 354.3 3527 | 38.8 g piall 5 5138 01
Tobacco 0.0 266.2 266.2 0.7 &l 02
clothing and Footwear 0.1 456.4 455.9 6.4 gl g Gl 03
Housing,Water Electricity,Other fuel 0.1 195.6 195.4 22.7 | s AV adgl plgily Jallg sl g slalg oSl | 04
Furniture and Household Equipment 0.1 381.5 381.1 4.9 A i 3 341 9 ) 05
Health 0.2 363.9 363.0 4.1 dauall 06
Transport 0.1 218.4 218.1 8.1 Jadll 07
Communication 0.1 84.7 84.6 2.7 aylatyl 08
Recreation and Culture 0.2 216.0 215.6 2.8 AU g 4 ) 09
Education 0.2 383.0 382.2 4.0 puladl) 10
Restaurant and Hotels 0.03 351.2 351.1 1.7 @il pslhaal) 11
Miscellaneous goods and Services 0.3 317.0 316.2 31 s AV Clasidll g adud) 12
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A graph showing the development of the indices according to the main
aggregates for the months of August and September 2024
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A graph shows the rate of change according to the main aggregates for the

months of August and September 2024
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