
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

التضخم والأرقامم اليامياالأ لأيا مر الهياتحسب  يا  
 لشاااحرالهجااامهال الرياياااالأ والااارقم الياميااا  ال ااامم 

لياا لأ  ياامتهمرمشااحر هيمر االأ  2024لياا لأ  ياامتهمر

2023 . 
 

Report about                        
Inflation and consumer price index 

numbers according to the main aggregates 

and the general index for September 2024 

compared to September 2023. 

 

 Year of Basis 2008 2008 عْت الأعاط
 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 وصاسة اىخخطيط

 ٍصيحت الإحصاء واىخعذاد

 
الاسحفااااي ماااط ٍخععاااط سعاااعاس اىَغاااخ يل  ااا ه   ااا ش  % 2.7

  . بْفظ اىفخشة ٍِ اىعاً اىَاضطٍقاسّت  2024ىغْت  عبخَبش

 

ٍاِ  عابخَبشواصو اىخضخٌ مط سععاس اىَغخ يل اسحفاعه   ه   ش 

هزا اىعاً مقذ سظ شث ّخائج ٍقاسّت اىشقٌ اىقياعاط لأعاعاس اىَغاخ يل 

ٍااا ّغاابخه  اىعاااً اىَاضااطٍقاسّاات بااْفظ اىفخااشة ٍااِ  عاابخَبشىشاا ش 

2.7.% 

وٍااِ  اا ه ححييااو بياّاااث الأسقاااً اىقياعاايت ىيَسَععاااث اىشئيغاايت 

واىفشعياات اىَاا،رشةل واىخااط إلعااضا رىي ااا الاسحفاااي مااط اىااشقٌ اىقياعااط 

 هااط سعيااط اىعاااً حباايِ سُ اىَسَععاات اىشئيغاايت ىيماازاء واىَشااشوباث

ل  ا ه ٍسَععت عاهَج مط الاسحفاي اىزي حذد مط سععاس اىَغاخ ي

% ٍِ وصُ اىشقٌ اىقياعاط اىعااً  38.8واىخط حَزو اىفخشة اىَزمعسة 

واىغاابف مااط رىاال إش اات رىااس اسحفاااي سعااعاس %  4.1اسحفعااج بْغاابت 

ٍعظااٌ اىَسَععاااث اىفشعياات اىَنعّاات ى ااال وٍااِ سمزااش اىَسَععاااث 

 ىيخضشاواثاىفشعيت ىيمزاء اسحفاعاً ماّج سععاس اىَسَععت اىفشعيت 

 بيماج ىيفعامه اىطاص ات% واىَسَععت اىفشعيت 5.3بْغبت  اىطاص ت

مقاذ  ىيَاعاد اىمزائيات الأ اشا%. سٍا اىَسَععات اىفشعيات 5.2 بْغبت

  .% 4.8 بْغبتصادث 

مقاذ اسحفعاج  ىيحيياف والأ بااُ واىباي إيط رىل اىَسَععت اىفشعيت 

 بْغاابتصادث  اىطاص اات ىيحااعً% واىَسَععاات اىفشعياات 4.5ّغاابخ ا 

بيماج بْغابت  ىلأعَاك ومعاماه اىبحاشسٍا اىَسَععت اىفشعيت % 4.3

صادث بْغاابت  ىيخبااض واىحبااع إيااط رىاال اىَسَععاات اىفشعياات % 3.4

 %.2.9واىَسَععت اىفشعيت ىيضإعث واىذهعُ صادث بْغبت  3.4%

% 2.7سٍااااا اىَسَععاااات اىفشعياااات ىيغاااانشإاث مقااااذ بيمااااج بْغاااابت 

 %.1.6 واىَسَععت اىفشعيت ىيق عة واىشاي صادث ّغبخ ا

بيَْااا اىَسَععاات اىشئيغاايت ىيغاانِ واىَاااء واىن شباااء مقااذ اسحفعااج 

% وهاط رااّط سمباش ٍسَععات سئيغايت ٍاِ حياذ الأهَيات 0.7بْغبت 

% ٍاِ وصُ اىاشقٌ 22.7اىْغبيت بعاذ ٍسَععات اىمازاء واىخاط حشانو 

 اىقياعط اىعاً .

وٍاااِ سمزاااش اىَسَععااااث اىفشعياااات ىيغااانِ اسحفاعاااا ماّاااج سعااااعاس 

اىَسَععاات اىفشعياات ىيااعاصً اىخصاايي  وصااياّت اىَغاانِ صادث بَعااذه 

واىَسَععت اىفشعيات ىيخاذٍاث صاياّت اىَغانِ بيماج بْغابت  6.2%

  %.0.2% بيَْا اىَسَععت اىفشعيت ىلإإساس صاد بْغبت 1.6

مقااذ اسحفعااج   الأ ااشاىيغاايت واىخااذٍاث اىَسَععاات اىشئيغاايت   سٍااا

 بْغابت بيماج ىيَ بظ والأحزإتواىَسَععت اىشئيغيت % 2.8 بْغبت

2.5%.  

بْغااابت  اسحفعاااجمقاااذ  ىيخشمياااه واىزقاماااتاىشئيغااايت بيَْاااا اىَسَععااات 

 بَعذه صادث ىلأراد والأ  ضة اىَْضىيت% واىَسَععت اىشئيغيت 2.4

2.3%. 

% واىَسَععاات 2.0بيمااج بْغاابت  اىصااحتسٍااا اىَسَععاات اىشئيغاايت 

 % .1.6اسحفعج بْغبت  ىيْقواىشئيغيت 

 %1.0 صادث بَعااذهمقااذ  ى حصااالاثإيااط رىاال اىَسَععاات اىشئيغاايت 

مقااذ  اا ذث اسحفاعااا  ىيَطاااعٌ واىفْاااد بيَْااا اىَسَععاات اىشئيغاايت 

 %0.2% واىَسَععت اىشئيغيت ىيخعييٌ بيمج بْغبت 0.6بْغبت 

  .%0.3بْغبت مقذ   ذث اعخقشاسا خبغ ىي اىَسَععت اىشئيغيت  سٍا
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The increase in average consumer prices is 
2.7% during this month of September 2024 
compared to the same month of 2023. 

 
Consumer price inflation continued to rise during 

September of this year 2024. The results of comparing 

the consumer price index for September 2024 compared 

to the same period last year showed an increase rate of 

2.7%. 

 
By analyzing the data of the indices of the main and 

influential sub-groups, to which the increase in the general 

index is attributed, it turns out that the main group of food 

and beverages is the group that contributed the most to 

the rise that occurred in consumer prices during the 

aforementioned period, which represents 38.8% of the 

weight of the general index It increased by 4.1% and the 

reason for this is due to the increase in the prices of most 

of the subgroups that make it up. Among the food 

subgroups that increased the most were the prices of the 

fresh vegetables subgroup by 5.3% and the fresh fruits 

subgroup by 5.2%.  

The subgroup of other food items increased by 4.8%. 

This was followed by the milk, cheese, and eggs subgroup, 

which increased by 4.5%, the fresh meat subgroup, which 

increased by 4.3%, the fish and seafood subgroup, which 

increased by 3.4%, followed by the bread and cereals 

subgroup, which increased by 3.4%, and the oils and fats 

subgroup, which increased by 2.9%. 

The sugars subgroup increased by 2.7%, and the coffee 

and tea subgroup increased by 1.6%. 

While the main group of housing, water and electricity 

increased by 0.7%, it is the second largest main group in 

terms of relative importance after the food group, which 

constitutes 22.7% of the weight of the general index. 

Among the subgroups of housing that increased the most, 

the prices of the subgroup of repair and home maintenance 

supplies increased by 6.2%, the subgroup of home 

maintenance services increased by 1.6%, while the 

subgroup of rent increased by 0.2%. 

The main group of other goods and services increased by 

2.8%, and the main group of clothing and shoes increased 

by 2.5%. 

While the main group of entertainment and culture 

increased by 2.4%, and the main group of furniture and 

household appliances increased by 2.3%. 

The main group, health, rose by 2.0%, and the main group, 

transportation, rose by 1.6%. 

This was followed by the main group of communications, 
which increased by 1.0%, while the main group of 

restaurants and hotels saw an increase of 0.6%, and the 

main group of education increased by 0.2%. 

 
As for the main tobacco group, it stabilized at 0.3%. 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

حغااااف لأعااااعاس اىَغااااخ يل  ااااذوه إباااايِ الأسقاااااً اىقياعاااايت 

 ىغاْت عابخَبش ىشا شاىشئيغيت واىشقٌ اىقياعط اىعاً  اىَساٍيت

وٍعاااذه اىخمياااش  2023ىغاااْت  عااابخَبشٍقاسّااات بشااا ش  2024

 .2024ىغْت  عبخَبشىش ش 

 

A table showing the consumer price index numbers 

according to the main aggregates, the general index 

number for September 2024 compared to September 

2023, and the rate of change for September 2024. 

معدل التغير %سبتمبر 2024سبتمبر 2023

Sep.2023Sep.2024M-o-M

 100295.9303.82.7General Indexالرقــم القيـــاسي العـــام00

38.8340.5354.34.1food and Beveragesالغذاء والمشروبات01

0.7265.5266.20.3Tobaccoالتبغ02

6.4445.1456.42.5clothing and Footwearالملابس والأحذية03

22.7194.3195.60.7Housing,Water,Electricity,Other fuelالسكن والماء والكهرباء والغاز وأنواع الوقود الأخرى04

 4.9372.8381.52.3Furniture and Household Equipmentالأثاث والأجهزة المنزلية05

4.1356.7363.92.0Healthالصحة06

8.1215.0218.41.6Transportالنقل07

2.783.984.71.0Communicationالإتصالات08

2.8210.9216.02.4Recreation and Cultureالترفيه والثقافة09

4.0382.1383.00.2Educationالتعليم10

1.7349.0351.20.6Restaurant and Hotelsالمطاعم والفنادق11

3.1308.3317.02.8Miscellaneous goods and Servicesالسلع والخدمات الأخرى12

Weight CodeMain Groups المجموعات الرئيسية



 

 

 

 

 

 

 

 عبخَبشىش ش اىشئيغيت  حغف اىَساٍيتلأععاس اىَغخ يل سعٌ بياّط إعض  حطعس الأسقاً اىقياعيت 

  . 2023ىغْت  عبخَبش ٍقاسّت بش ش 2024ىغْت 
 

A chart showing the development of consumer price index numbers according to 

the main aggregates for September 2024 compared to September 2023. 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

  


