
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

التضخم والأرقامم اليامياالأ لأيا مر الهياتحسب  يا  
 لشاااحرالهجااامهال الرياياااالأ والااارقم الياميااا  ال ااامم 

لياااا لأ  اولااااوبشااااحر هيمر ااالأ  2024لياااا لأ  اولااااو

2023 . 
 

Report about                        
Inflation and consumer price index 

numbers according to the main 

aggregates and the general index for 

July 2024 compared to July 2023. 

 

 Year of Basis 2008 2008 عْة الأعاط
 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 وصاسة اىحخطيط

 ٍصيحة الإحصاء واىحعذاد

 
الاسجفااااي ماااط ٍحععاااط سعاااعاس اىَغاااح يل  ااا ه   ااا ش  % 2.6

  . بْفظ اىفحشة ٍِ اىعاً اىَاضطٍقاسّة  2024ىغْة  يعىيع

 

ٍاِ  يعىياعواصو اىحضخٌ مط سعاعاس اىَغاح يل اسجفا الا  ا ه  ا ش 

هزا اىعاً مقذ سظ شت ّحائج ٍقاسّة اىشقٌ اىقياعاط لأعاعاس اىَغاح يل 

ٍاااا ّغااا حلا  اىَاضااطٍقاسّااة باااْفظ اىفحاااشة ٍااِ اىعااااً  يعىياااعىشاا ش 

2.6.% 

وٍااِ  اا ه جحييااو بياّااات الأسقاااً اىقياعااية ىيَسَع ااات اىشئيغااية 

واىفش يااة اىَاا،ذشةل واىحااط يلعااضا رىي ااا الاسجفاااي مااط اىااشقٌ اىقياعااط 

 هااط س يااط اىعاااً ج اايِ سُ اىَسَع ااة اىشئيغااية ىيماازاء واىَشااشوبات

 ٍسَع ة عاهَث مط الاسجفاي اىزي حذخ مط سععاس اىَغاح يل  ا ه

% ٍِ وصُ اىشقٌ اىقياعاط اىعااً  38.8واىحط جَرو اىفحشة اىَزمعسة 

واىغاا ف مااط رىاال يش اات رىااس اسجفاااي سعااعاس %  4.1اسجفعااث بْغاا ة 

ٍعظااٌ اىَسَع ااات اىفش يااة اىَنعّااة ى ااال وٍااِ سمرااش اىَسَع ااات 

ىيخضشاوات اىفش ية ىيمزاء اسجفا اً ماّث سععاس اىَسَع ة اىفش ية 

 ىيَعاد اىمزائية الأ اشا% واىَسَع ة اىفش ية 6.3بْغ ة  اىطاص ة

ىيحيياااف والأ  ااااُ %. سٍاااا اىَسَع اااة اىفش ياااة 5.1 بْغااا ة بيماااث

  .% 4.6 بْغ ةصادت مقذ  واى يض

مقااذ اسجفعااث ّغاا ح ا  اىطاص ااة ىيحااعًييااط رىاال اىَسَع ااة اىفش يااة 

% 4.4 بْغا ةصادت  ىيفعامالا اىطاص اة% واىَسَع ة اىفش ياة 4.5

% 3.6بيماث بْغا ة  ىلأعَاك ومعامالا اى حاشسٍا اىَسَع ة اىفش ية 

 %3.2صادت بْغاا ة  اىخ ااض واىح ااع ييااط رىاال اىَسَع ااة اىفش يااة 

% سٍااا 3.1واىَسَع ااة اىفش يااة ىيضيااعت واىااذهعُ اسجفعااث بْغاا ة 

% واىَسَع اااة 2.3اىَسَع اااة اىفش ياااة ىيغااانشيات بيماااث بَعاااذه 

 % . 1.5اىفش ية ىيق عة واىشاي صادت بْغ ة 

بيَْااا اىَسَع ااة اىشئيغااية ىيغاانِ واىَاااء واىن شباااء مقااذ اسجفعااث 

الأهَياة % وهاط ذااّط سم اش ٍسَع اة سئيغاية ٍاِ حياد 0.5بْغ ة 

% ٍاِ وصُ اىاشقٌ 22.7اىْغ ية بعاذ ٍسَع اة اىمازاء واىحاط جشانو 

 اىقياعط اىعاً .

وٍاااِ سمراااش اىَسَع اااات اىفش يااااة ىيغااانِ اسجفا اااا ماّاااث سعااااعاس 

اىَسَع ااة اىفش يااة ىيااعاصً اىحصاايي  وصااياّة اىَغاانِ صادت بَعااذه 

4.4%  . 

% 2.6 بْغ ةمقذ اسجفعث   ىيحشميلا واىرقامةاىَسَع ة اىشئيغية   سٍا

  .%2.5 بْغ ة بيمث ىيغيت واىخذٍات الأ شاواىَسَع ة اىشئيغية 

 اسجفعااثمقااذ  ىلأذاااخ والأ  ااضة اىَْضىيااةاىشئيغااية بيَْااا اىَسَع ااة 

 بَعاذه صادت ىيَ بظ والأحزية% واىَسَع ة اىشئيغية 2.3بْغ ة 

2.2%. 

% واىَسَع ااة 1.8بيمااث بْغاا ة  اىصااحةسٍااا اىَسَع ااة اىشئيغااية 

 % .1.5اسجفعث بْغ ة  ىيْقواىشئيغية 

مقااذ  اا ذت اسجفا ااا بْغاا ة  ىيحعياايٌييااط رىاال اىَسَع ااة اىشئيغااية 

0.3% .  

واىَحَرية مط ٍسَع ة اىح غ باقط اىَسَع ات اىشئيغية الأ شا   سٍا

وهط سيضا  الاجصالات% وٍسَع ة 0.3بْغ ة مقذ   ذت اعحقشاسا 

% بالإضااامة اىااط ٍسَع ااة اىَطااا ٌ 0.8 اا ذت اعااحقشاسا بْغاا ة 

 % .0.6ط سيضا   ذت اعحقشاسا بْغ ة واىفْادق وه
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The increase in average consumer prices is 
2.6% during this month of July 2024 

compared to the same month of 2023. 
 
Consumer price inflation continued to rise during July of 

this year 2024. The results of comparing the consumer 

price index for July 2024 compared to the same period 

last year showed an increase rate of 2.6%. 

 

By analyzing the indices data for the main and influential 

sub-groups, to which the increase in the general index is 

attributed, it turns out that the main group of food and 

beverages is the group that contributed the most to the 

increase that occurred in consumer prices during the 

aforementioned period, which represents 38.8% of the 

weight of the general index, and it increased by 4.1%. 

The reason for this is due to the increase in the prices of 

most of the subgroups that make it up. Among the food 

subgroups that increased the most were the prices of 

the fresh vegetables subgroup by 6.3% and the other 

food subgroup by 5.1%. The milk, cheese and eggs 

subgroup increased by 4.6%. 

This is followed by the fresh meat subgroup, which 

increased by 4.5%, the fresh fruit subgroup, which 

increased by 4.4%, the fish and seafood subgroup, 

which increased by 3.6%. This is followed by the bread 

and cereal subgroup, which increased by 3.2%, and the 

oils and fats subgroup, which increased by 3.1%. The 

sugars increased by 2.3%, and the coffee and tea 
subgroup increased by 1.5%. 

While the main group of housing, water and electricity 

increased by 0.5%, it is the second largest main group 

in terms of relative importance after the food group, 

which constitutes 22.7% of the weight of the general 

index. 

Among the subgroups of housing that increased the 

most, the prices of the subgroup of repair and 

maintenance supplies for the home increased by 4.4%. 

The main group of entertainment and culture rose by 

2.6%, and the main group of other goods and services 

rose by 2.5%. 

While the main group of furniture and household 

appliances increased by 2.3%, and the main group of 

clothing and shoes increased by 2.2%. 

The main group, health, rose by 1.8%, and the main 

group, transportation, rose by 1.5%. 

This was followed by the main group of education, which 

saw an increase of 0.3%. 

 

As for the rest of the other main groups, represented by 

the Tobacco group, they witnessed a stability of 0.3%, 

the Communications group, which also witnessed a 

stability of 0.8%, in addition to the Restaurants and 
Hotels group, which also witnessed a stability of 0.6%. 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

حغااااف لأعااااعاس اىَغااااح يل  ااااذوه ي اااايِ الأسقاااااً اىقياعااااية 

 ىغاْة يعىياع ىشا شاىشئيغاية واىاشقٌ اىقياعاط اىعااً  اىَساٍيت

ىشا ش وٍعاذه اىحمياش  2023ىغْة  يعىيعٍقاسّة بش ش  2024

 .2024ىغْة  يعىيع

 

A table showing the consumer price index numbers 

according to the main aggregates, the general index 

number for July 2024 compared to July 2023, and the 

rate of change for July 2024. 

معدل التغير %يوليو 2024يوليو 2023

Jul.Jul.M-o-M

 100294.8302.52.6General Indexالرقــم القيـــاسي العـــام00

38.8338.0352.04.1food and Beveragesالغذاء والمشروبات01

0.7265.5266.20.3Tobaccoالتبغ02

6.4445.8455.52.2clothing and Footwearالملابس والأحذية03

22.7194.4195.30.5Housing,Water,Electricity,Other fuelالسكن والماء والكهرباء والغاز وأنواع الوقود الأخرى04

 4.9372.1380.82.3Furniture and Household Equipmentالأثاث والأجهزة المنزلية05

4.1356.4362.71.8Healthالصحة06

8.1214.5217.81.5Transportالنقل07

2.783.984.60.8Communicationالإتصالات08

2.8209.8215.22.6Recreation and Cultureالترفيه والثقافة09

4.0381.2382.20.3Educationالتعليم10

1.7348.9351.10.6Restaurant and Hotelsالمطاعم والفنادق11

3.1307.7315.32.5Miscellaneous goods and Servicesالسلع والخدمات الأخرى12

Weight CodeMain Groups المجموعات الرئيسية



 

 

 

 

 

 

 

 يعىيعىش ش اىشئيغية  حغف اىَساٍيتلأععاس اىَغح يل سعٌ بياّط يعض  جطعس الأسقاً اىقياعية 

  . 2023ىغْة  يعىيع ٍقاسّة بش ش 2024ىغْة 
 

A chart showing the development of consumer price index numbers according to 

the main aggregates for July 2024 compared to July 2023. 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

  


