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2.0% is the increase in average consumer
prices during May 2024 compared to the same
month last year.

Consumer price inflation continued to rise during the
month of May of this year. The results of comparing the
consumer price index for May compared to the same
period last year showed an increase of 2.0%.

By analyzing the data of the price indices of the main
and influential sub-groups, to which the rise in the
general index is attributed, we find that the main group
of food and beverages, which represents 38.8% of the
weight of the general index, is the group that
contributed the highest to the rise in consumer prices
during the aforementioned period, as it increased By
0.3 %, due to the increase in the prices of most of its
subgroups. Among the food subgroups that increased
the most were the prices for the other food subgroup
were 4.9% and the fresh vegetables subgroup were
4.3%. The fresh fruit subgroup increased by 3.8%.

This is followed by the milk, cheese, and eggs subgroup,
which increased by 3.3%, the meat subgroup, which
increased by 3.1%, the oils and fats subgroup, which
increased by 3.0%, the breads and cereals subgroup,
which increased by 2.3%, followed by the water,
beverages, and juices subgroup, which increased by
2.1%, and the sugars subgroup. It reached a rate of
2.1%, while the coffee and tea subgroup witnessed an
increase of 1.8%.

While the main group of housing, water and electricity
increased by 0.6%, it is the second largest main group
in terms of relative importance after the food group,
which constitutes 22.7% of the weight of the general
index.

Among the subgroups of housing that increased the
most, the prices of the subgroup of repair and home
maintenance supplies increased by 4.6%, and the
subgroup of home maintenance services increased by
1.5%.

This was followed by the main group of furniture and
household appliances, which increased by 1.9%, and the
main group of entertainment and culture also increased
by 1.9%.

While the main group of clothing and shoes increased by
1.8%, the main group of other goods and services also
increased by 1.8%.

The main group, health, rose by 1.7%, and the main
group, transportation, rose by 1.4%.

This was followed by the main group of communications,
which witnessed an increase of 0.6%, while the main
group of restaurants and hotels also reached 0.6%.
The main group of tobacco increased by 0.3% and the
main group of education increased by 0.2%.
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rate of change for May 2024. 2024 Al gila
% o83 Jaa | 2024 sla | 2023 se
Main Groups Weight Lo ) e ganal) Code
M-0-M May. May.

General Index 2.0 301.2 295.2 100 plall ol o 00
food and Beverages 3.0 3495 339.2 38.8 iy g puall g 1380 01
Tobacco 0.3 266.2 265.5 0.7 fa 02
clothing and Footwear 1.8 453.4 4455 6.4 Ly pudlad) 03
Housing,Water Electricity,Other fuel 0.6 195.1 193.9 22.7 | s AV adgl glgily Jallg slgSlig sy oSl | 04
Furniture and Household Equipment 1.9 378.5 371.4 4.9 Al 5l 3 e g &Y 05
Health 1.7 362.0 356.0 4.1 daall 06
Transport 14 217.5 214.4 8.1 Jadl 07
Communication 0.6 84.4 83.9 2.7 a¥lady) 08
Recreation and Culture 1.9 214.6 210.5 2.8 ABLEEY) 5 4 ) 09
Education 0.2 382.1 381.2 4.0 paladl) 10
Restaurant and Hotels 0.6 351.1 348.9 1.7 Gl pelhaal) 11
Miscellaneous goods and Services 1.8 314.4 308.8 31 s AY) clasdll g adud) 12




A'I'I
alaxillg ci=a Ul dalan

Bureau of Statistics and Census-LIBYA

St gl L 1) pralanal) s llgrinal) e Al ) 18 ) gt i g (Sl pea
L2023 D gila gy 4 lia 2024 Add

A chart showing the development of consumer price index numbers according to
the main aggregates for the month of May 2024 compared to the month of May
2023.
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