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0.9% increase in average consumer prices
during February 2022 compared to the
previous month (January 2022).

Consumer price inflation continued to rise
during the month of February of this year, the
results of comparing the consumer price index
for the month of February 2022 to the previous
month (January 2022) showed a 0.9 % rate
increase.

By analyzing the data of the indices of the
influential main and sub-groups, to which the
rise in the general index is attributed, it was
found that the main group of food and
beverages, which represents 38.8% of the
weight of the general index, increased by 0.2%.
That was due to the high prices of most of the
sub-groups of this main group of food and
beverages, among those sub-groups, the most
increase occurred in the prices of the sub-group
of Qils and fats by 1.1% , the meat sub-group
by 0.9%, the sub-group of fruits and the
vegetables sub-group both increased by 0.5%,
while the sub-group of other foodstuff
increased by 0.2%, followed by the sugars
group, which also increased to 0.2%.

The main group of housing, water and
electricity which represents 22.7 % of the
weight of the general index(it is the second
largest group in terms of relative importance
after the food main group) increased by 4.7%,
Among the housing sub-groups that increased,
the prices of the rent sub-group increased by
5.2%.

followed by the main group of furniture and
household appliances and the main group of
health care both increased by 0.5% , the main
group of clothes and shoes increased by 0.2%,
the main group of transportation increased by
0.1%, the main group of other goods and
services also by 0.1%, , the main group of
entertainment and culture decreased by -0.6% .

The rest of the other major groups showed no
change in prices which mean they did not affect
the general index.
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Table shows the index numbers for the main
groups, the general index for the months of
January and February 2022, and the monthly
rate of change for February 2022
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A graph showing the development of indices according to the main totals for the
months of January and February 2022
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A graph showing the rate of change according to the main aggregates for the

month of February 2022
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