
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 التضخم والأرقام القياسية
 عن شهر سبتمبرلأسعار المستهلك 

 
 

2022 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 وصاسة اىخخطيط

 ٍصيحت الإحصاء واىخعذاد

 
الاسحفاااف  ااو ٍخأسااط اسااعاس اىَلااخ يل  اا ه  %  0.2

 اغلاااط ٍقاسّااات ر ااا ش  2022ىلاااْت  سااابخَبششااا ش 

  اىلارق

 

واصااو اىخمااخٌ  ااو اسااعاس اىَلااخ يل اسحفا اا   اا ه 

ٍِ هازا اىعااً  قاذ ات اشث ّخااار ٍقاسّات  سبخَبشش ش 

 ا ش ر سابخَبشاىشقٌ اىقياسو لأسعاس اىَلخ يل ى ا ش 

 %.0.2ٍا ّلبخ   اىلارق اغلط 

وٍِ   ه ححييو رياّاث الأسقااً اىقياسايت ىيَوَأ ااث 

اىشايلاااايت واىفش ياااات اىَاااايرشةى واىخااااو   عااااض   ىي ااااا 

الاسحفاااف  ااو اىااشقٌ اىقياسااو اىعاااً حباايِ اُ اىَوَأ اات 

ٍوَأ ااات  هاااو ا ياااوىيغااازاء واىَ اااشوراث اىشايلااايت 

ساهَج  و الاسحفاف اىاز  حاذد  او اساعاس اىَلاخ يل 

% ٍاِ وصُ  38.8حَزاو  واىخاو  ه اىفخشة اىَزمأسة 

واىلااب  %  0.2اسحفعااج رْلاابت اىااشقٌ اىقياسااو اىعاااً 

 ااو رىاال  شلااا  ىاا  اسحفاااف اسااعاس ٍع ااٌ اىَوَأ اااث 

اىفش يت اىَنأّت ى اى وٍاِ امزاش اىَوَأ ااث اىفش يات 

ن ماّااااج اسااااعاس اىَوَأ اااات اىفش ياااات  ىيغاااازاء اسحفا ااااا

اٍاااا اىَوَأ ااات % 1.0رْلااابت  اسحفعاااج ىيخماااشاواث

 %.0.8 قذ صادث رْلبت  ىيفأام اىفش يت 

  ىيَااأاد اىغزااياات الأ ااش اىفش ياات  يااو رىاال اىَوَأ اات 

 ىيحااأًاىفش ياات % واىَوَأ اات 0.6رَعااذه  ريغااج قااذ 

اىَوَأ اااات اىفش ياااات % اٍااااا 0.5 قااااذ صادث رْلاااابت 

 .%0.3 قذ ريغج ّلبخ ا  ىلأسَاك و أام  اىبحش

ريَْا اىَوَأ ت اىشايلايت ىتحصاالاث  قاذ صادث رَعاذه 

%  يااااو رىاااال ٍوَأ اااات اىخش ياااا  واىزقا اااات حيااااذ 0.8

% اٍااا ٍوَأ اات اىلاايا واىخااذٍاث 0.7اسحفعاج رْلاابت 

% وٍوَأ اات اىَطااا ٌ 0.6الأ ااش   قااذ صادث رَعااذه 

% ريَْااا ٍوَأ اات الأراااد 0.5واىفْااادب ريغااج رْلاابت 

%  ياااو رىااال 0.3والأل اااضة اىَْضىيااات اسحفعاااج رَعاااذه 

ىْلابت % اٍاا را0.3ٍوَأ ت اىصحت  قاذ صادث رَعاذه 

 % .0.2 قذ ريغج رْلبت ىيَوَأ ت اىْقو 

ريَْا ٍوَأ ت اىَ ر  والأحز ت  قذ اّخفمج ّلابخ ا 

 %.-0.2 ى  

 قااذ شاا ذث  اىشايلاايت الأ ااش  راااقو اىَوَأ اااث اٍااا

 ىٌ  يرش  و اىشقٌ اىقياسو اىعاً . اسخقشاسا 
 

 

Ministry of Planning 

Bureau of Statistics and Census  
 

 

The increase in average consumer prices is 

0.2%during the month of September 2022 

compared to the previous month (August 

2022). 
 

 

Consumer price inflation continued to rise during 

the month of September of this year, the results of 

comparing the consumer price index for this month 

of September 2022 to the previous month (August 

2022) showed a 0.2 % rate increase.   

By analyzing the data of the indices of the 

influential main and sub-groups, to which the rise 

in the general index is attributed, it was found that 

the main group of food and beverages, which 

represents 38.8% of the weight of the general 

index, is the highest group that contributed to the 

rise in consumer prices during the mentioned 

period, as it rose By 0.2%, the reason for this is the 

increase in the prices of most of its subgroups, and 

 the subgroups that increased the most are the 

prices of the vegetables subgroup which increased 

by 1.0%, while the fruits subgroup increased by 

0.8%, followed by the other foodstuff sub-group, 

which increased by 0.6%, the meat sub-group by 

0.5%, and the fish and seafood sub-group 

increased by 0.3%.. 

In the other major groups, we find that the main 

group of communications increased by 0.8%, 

followed by the entertainment and culture group, 

which increased by 0.7%, the group of other goods 

and services increased by 0.6%, the group of 

restaurants and hotels increased by 0.5%, while the 

group of furniture and household appliances 

increased by 0.3%. Exactly like the health group, 

which also increased by 0.3%, as for the 

transportation group, it increased by 0.2%. 

While the clothing and footwear group, its 

percentage decreased to -0.2%. 

The rest of the other major groups showed no 

change in prices which did not affect the general 

index. 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

لااذوه  باايِ الأسقاااً اىقياساايت ىيَوَأ اااث اىشايلاايت 

  اغلااااااااط واىااااااااشقٌ اىقياسااااااااو اىعاااااااااً ى اااااااا ش  

 .2022 سبخَبشى  ش وٍعذه اىخغيش  2022سبخَبشو
 

Table shows the index numbers for the main 

groups, the general index for the months of 

August and September 2022, and the monthly 

rate of change for September 2022  

 

معدل التغير %سبتمبر 2022أغسطس 2022

Aug.Sep.M-o-M

 100289.2289.80.2General Indexالرقــم القيـــاسي العـــام00

38.8328.4329.20.2food and Beveragesالغذاء والمشروبات01

0.7265.5265.50.0Tobaccoالتبغ02

0.2clothing and Footwear-6.4436.4435.7الملابس والأحذية03

22.7193.5193.50.0Housing,Water,Electricity,Other fuelالسكن والماء والكهرباء والغاز وأنواع الوقود الأخرى04

 4.9367.3368.30.3Furniture and Household Equipmentالأثاث والأجهزة المنزلية05

4.1349.7350.90.3Healthالصحة06

8.1210.9211.30.2Transportالنقل07

2.783.684.30.8Communicationالإتصالات08

2.8207.6209.00.7Recreation and Cultureالترفيه والثقافة09

4.0381.1381.20.0Educationالتعليم10

1.7347.0348.80.5Restaurant and Hotelsالمطاعم والفنادق11

3.1301.1302.80.6Miscellaneous goods and Servicesالسلع والخدمات الأخرى12

Weight CodeMain Groups المجموعات الرئيسية



 

 

 

 

 

 

 

 سبخَبشو اغلط ى  ش  اىشايليت  حل  اىَواٍياسسٌ رياّو  أضح حطأس الأسقاً اىقياسيت 

2022 
 

A graph showing the development of indices according to the main totals for the 

months of August and September 2022  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 2022 سبخَبشسسٌ رياّو  أضح ٍعذه اىخغيش حل  اىَواٍيا اىشايليت ى  ش 
 

A graph showing the rate of change according to the main aggregates for the 

month of September 2022 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

  

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

  


