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The increase in average consumer prices is
0.2%during the month of September 2022
compared to the previous month (August
2022).

Consumer price inflation continued to rise during
the month of September of this year, the results of
comparing the consumer price index for this month
of September 2022 to the previous month (August
2022) showed a 0.2 % rate increase.

By analyzing the data of the indices of the
influential main and sub-groups, to which the rise
in the general index is attributed, it was found that
the main group of food and beverages, which
represents 38.8% of the weight of the general
index, is the highest group that contributed to the
rise in consumer prices during the mentioned
period, as it rose By 0.2%, the reason for this is the
increase in the prices of most of its subgroups, and
the subgroups that increased the most are the
prices of the vegetables subgroup which increased
by 1.0%, while the fruits subgroup increased by
0.8%, followed by the other foodstuff sub-group,
which increased by 0.6%, the meat sub-group by
0.5%, and the fish and seafood sub-group
.increased by 0.3%.

In the other major groups, we find that the main
group of communications increased by 0.8%,
followed by the entertainment and culture group,
which increased by 0.7%, the group of other goods
and services increased by 0.6%, the group of
restaurants and hotels increased by 0.5%, while the
group of furniture and household appliances
increased by 0.3%. Exactly like the health group,
which also increased by 0.3%, as for the
transportation group, it increased by 0.2%.

While the clothing and footwear group, its
percentage decreased to -0.2%.

The rest of the other major groups showed no
change in prices which did not affect the general
index.
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Table shows the index numbers for the main
groups, the general index for the months of
August and September 2022, and the monthly
rate of change for September 2022
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General Index 0.2 289.8 289.2 100 plal) gl a5} 00
food and Beverages 0.2 329.2 328.4 38.8 Sl g piall g #1381 01
Tobacco 0.0 265.5 265.5 0.7 dl 02
clothing and Footwear -0.2 435.7 436.4 6.4 Ll g padlal 03
Housing,Water Electricity Other fuel 0.0 193.5 193.5 22.7 | s AW Akl gl sily Sy slapgSlly slallg oSl | 04
Furniture and Household Equipment 0.3 368.3 367.3 4.9 Al iall B 3gal) g &Y 05
Health 0.3 350.9 349.7 4.1 daal) 06
Transport 0.2 211.3 210.9 8.1 Jadl 07
Communication 0.8 84.3 83.6 2.7 aylay) 08
Recreation and Culture 0.7 209.0 207.6 2.8 4t 4.8 ) 09
Education 0.0 381.2 381.1 4.0 asleil) 10
Restaurant and Hotels 0.5 348.8 347.0 1.7 Gl g e aal) 11
Miscellaneous goods and Services 0.6 302.8 301.1 3.1 s AY Glasdll g dad) 12
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A graph showing the development of indices according to the main totals for the
months of August and September 2022
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A graph showing the rate of change according to the main aggregates for the

month of September 2022
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