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 وصاسج اىرخطيط

 ٍصيحح الإحصاء واىرعذاد

 
الاسذفااااي ماااط ٍرعااااط سااااعاس اىَ ااار يل  ااا ه  %  0.3

   اى اتق اثرَثشٍقاسّح تش ش  2022ى ْح  سمرعتشش ش 

 

واصااو اىرمااخٌ مااط ساااعاس اىَ اار يل اسذفا اا   اا ه شاا ش 

ٍِ هزا اىعاً مقذ سظ شخ ّرائج ٍقاسّاح اىاش ٌ اىقياااط  سمرعتش

ٍااا  اى اااتق اااثرَثششاا ش ت سمرااعتشلأاااعاس اىَ اار يل ىشاا ش 

 %.0.3ّ ثر  

وٍاااِ  ااا ه ذحيياااو تياّااااخ الأس ااااً اىقيااااايح ىيَ َع ااااخ 

واىراط ُععاضإ يىي اا الاسذفااي ماط اىشئي يح واىفش يح اىَؤششج، 

اىاااش ٌ اىقياااااط اىعااااً ذثااايِ سُ اىَ َع اااح اىشئي ااايح ىي ااازاء 

ٍ َع اح اااهَد ماط الاسذفااي اىاز   هط س يط واىَششوتاخ

واىراط ذَصاو حذز مط ساعاس اىَ ر يل   ه اىفراشج اىَازمعسج 

 0.5اسذفعااد تْ ااثح % ٍااِ وصُ اىااش ٌ اىقيااااط اىعاااً  38.8

ع يىاااات اسذفاااااي ساااااعاس ٍع ااااٌ واى ااااثة مااااط رىاااال ُش اااا% 

اىَ َع اااخ اىفش يااح اىَنعّااح ى ااا، وٍااِ سمصااش اىَ َع اااخ 

ع ماّاااد سااااعاس اىَ َع اااح اىفش ياااح  اىفش ياااح ىي ااازاء اسذفا اااا

َااااعاد ىي% واىَ َع ااااح اىفش ياااح 1.2تْ اااثح  ىيخماااشاواخ

%. سٍاااا اىَ َع اااح 1.2تَعاااذه  اسذفعاااد اى زائياااح الأ اااشإ

 % واىَ َع ااااح 0.8 تْ ااااثحصادخ مقااااذ   فعاماااا ىياىفش يااااح 

سٍاااا اىَ َع اااح  %،0.6 تَعاااذه تي اااد  ىي ااانشُاخاىفش ياااح 

 .% 0.5 ْ ثحت صادخ مقذ ىلأاَاك ومعام  اىثحشاىفش يح 

ُياااط رىااال اىَ َع اااح اىفش ياااح ىيحيياااة والأ ثااااُ واىثاااي  

% سٍا تاىْ ثح ىيَ َع ح اىفش ياح ىيحاعً 0.5اسذفعد تَعذه 

واىشا  مقذ % واىَ َع ح اىفش يح ىيق عج 0.4صادخ تْ ثح 

% ُياااط رىااال اىَ َع اااح اىفش ياااح ىيخثاااض 0.3تي اااد تَعاااذه 

 % .0.1واىحثعب مقذ اسذفعد تَعذه 

مقاااذ  ىي ااانِ واىَااااء واىن شتااااءاىَ َع اااح اىشئي ااايح  تيَْاااا

شاااّط سمثااش ٍ َع ااح ٍااِ حيااس وهااط % 0.1 َعااذهت اسذفعااد

% ٍاِ 22.7ذشنو وهط تعذ ٍ َع ح اى زاء الأهَيح اىْ ثيح 

  اىعاً . وصُ اىش ٌ اىقيااط

وٍااِ سمصااش اىَ َع اااخ اىفش يااح ىي اانِ اسذفا ااا ماّااد ساااعاس 

مقذ صادخ  ىيعاصً اىرصييح وصياّح اىَ نِاىَ َع ح اىفش يح 

 % . 0.8تْ ثح 

 تي اادمقااذ  ىيَ تااو والأحزُااحُيااط رىاال اىَ َع ااح اىشئي اايح 

مقاااذ  ىيرشميااا  واىصقاماااح% واىَ َع اااح اىشئي ااايح 0.3تَعاااذه 

مقااذ تي ااد ّ ااثر ا  اىصااحح% سٍااا ٍ َع ااح 0.3صادخ تْ ااثح 

ُيط رىل اىَ َع ح اىشئي يح ىي يع واىخذٍاخ الأ شإ % 0.1

 .% 0.1 تَعذهاسذفعد  مقذ

 

مقذ شا ذخ ااارقشاسا  اىشئي يح الأ شإ تا ط اىَ َع اخ تيَْا

 ىٌ ُؤشش مط اىش ٌ اىقيااط اىعاً .
 

 

Ministry of Planning 

Bureau of Statistics and Census  
 

 

The increase in average consumer prices is 

0.3%during the month of October 2022 

compared to the previous month of 

September. 
 

Consumer price inflation continued to rise during the 

month of October of this year, the results of 

comparing the consumer price index for this month 

of October 2022 to the previous month (September 

2022) showed a 0.3 % rate increase.   

By analyzing the data of the indices of the influential 

main and sub-groups, to which the rise in the general 

index is attributed, it was found that the main group 

of food and beverages, which represents 38.8% of the 

weight of the general index, increased by 0.5%.  That 

was due to the high prices of most of the sub-groups 

of this main group of food and beverages, among 

those sub-groups, the most increase occurred in the 

prices of the sub-group  of vegetables which 

increased by 1.2% and the sub -group of other 

foodstuffs which increased by 1.2%, the sub -group 

of fruits  increased by 0.8% and the sub -group of 

sugars reached an increase of 0.6%, while the sub -

group of fish and seafood increased by 0.5%. 

This is followed by the sub -group of milk, cheese 

and eggs which increased by 0.5% 

  As for the sub group of meat, it increased by 0.4% , 

the sub -group of coffee and tea  increased by 0.3%, 

followed by the sub -group of bread and cereals, it 

increased by 0.1%. 

The main group of housing, water and electricity 

increased by 0.1%, which is the second largest group 

in terms of relative importance after the food group 

as it constitutes 22.7% of the weight of the general 

index. 

Among the housing subgroups that increased the 

most were the prices of the subgroup of repair and 

maintenance supplies, which increased by 0.8%. 

This was followed by the main group of clothing and 

shoes, which increased by 0.3%, the main group of 

entertainment and culture, which increased by 0.3%, 

and the group of health, which increased by 0.1%, 

followed by the main group of other goods and 

services, which increased by 0.1%. 

The rest of the other major groups showed no change 

in prices which mean they did not affect the general 

index. 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 ااذوه ُثاايِ الأس اااً اىقياااايح ىيَ َع اااخ اىشئي اايح 

 2022 سمرعتشو  اثرَثشواىش ٌ اىقيااط اىعاً ىش ش  

 .2022 سمرعتشىش ش وٍعذه اىر يش 
 

Table shows the index numbers for the main 

groups, the general index for the months of 

September and October 2022, and the monthly 

rate of change for October 2022  

 

معدل التغير %أكتوبر 2022سبتمبر 2022

Sep.Oct.M-o-M

 100289.8290.60.3General Indexالرقــم القيـــاسي العـــام00

38.8329.2330.90.5food and Beveragesالغذاء والمشروبات01

0.7265.5265.50.0Tobaccoالتبغ02

6.4435.7436.90.3clothing and Footwearالملابس والأحذية03

22.7193.5193.60.1Housing,Water,Electricity,Other fuelالسكن والماء والكهرباء والغاز وأنواع الوقود الأخرى04

 4.9368.3368.40.0Furniture and Household Equipmentالأثاث والأجهزة المنزلية05

4.1350.9351.40.1Healthالصحة06

8.1211.3211.30.0Transportالنقل07

2.784.384.30.0Communicationالإتصالات08

2.8209.0209.70.3Recreation and Cultureالترفيه والثقافة09

4.0381.2381.20.0Educationالتعليم10

1.7348.8348.80.0Restaurant and Hotelsالمطاعم والفنادق11

3.1302.8303.20.1Miscellaneous goods and Servicesالسلع والخدمات الأخرى12

Weight CodeMain Groups المجموعات الرئيسية



 

 

 

 

 

 

 

 سمرعتشو اثرَثشىش ش  اىشئي يح  ح ة اىَ اٍيعساٌ تياّط ُعضح ذطعس الأس اً اىقياايح 

2022 
 

A graph showing the development of indices according to the main totals for the 

months of September and October 2022  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 2022 سمرعتشساٌ تياّط ُعضح ٍعذه اىر يش ح ة اىَ اٍيع اىشئي يح ىش ش 
 

A graph showing the rate of change according to the main aggregates for the 

month of October 2022 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

  


